
Commercialisation - Example Answer

Evaluate the impact of the commercialisation of sport
on both the performer and spectators. (9 marks)

A01 = 3 Marks    A02 = 3 Marks    A03 = 3 Marks

Paragraph 1 (3 marks)
A01 – The commercialisation of sport has led to an opportunity for sports
performers to become global stars 
A02 – This can motivate more people to take part in sport as the extrinsic rewards
are worth all of the effort and training
A03 – However being a global star can lead to increased pressure from coaches or
sponsors. This may mean that a performer is forced to play when they are injured
or maybe even feel pressure to take performance enhancing drugs.

Paragraph 2 (3 marks)
A01 – Commercialisation has also led to
spectators having more opportunity to watch
live sport. 
A02 – This is because the media now has the
right to show many different sports and
matches at the elite level, increasing the
viewing pleasure of spectators.
A03 – However ticket prices have also raised as
a result of commercialisation, meaning that
fans from a lower socio-economic group cannot
attend matches. High subscription packages for
Sky Sports or other media channels can also
mean that certain fans find it hard to access
sport.

Paragraph  3 (3 marks)
A01 – Commercialisation has also led to the changing of formats in certain sports,
increasing the viewing pleasure of spectators.
A02 – For example in cricket, the 20/20 format has been created, leading to more
people wanting to watch this exciting form of the sport.
A03 – However some ‘traditional’ fans may be put off by the decline in other
formats of cricket such as Test matches. Players who are more suited to Test cricket
also now miss out on lucrative contracts from 20/20 leagues such as the IPL. This
can dissuade them from continuing their careers as Test cricketers.

A01 - Describe three different
effects of commercialisation on
performers and spectators

A02 - Explain how the effect of
commercialisation has had an
impact on the performer or the
spectator. Use examples from
sport where necessary.

A03 - Evaluate the pros and cons
of the effects of commercialisation.
In particular you may look at some
of the negative effects of
commercialisation on the
enjoyment and participation of
both performers and spectators


